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PRESENTATION PLAN

1. International students recruitment channels

2. Management of international students recruitment 

channels

3. Communication with selected groups of applicants
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INTERNATIONAL STUDENTS RECRUITMENT CHANNELS



SELECTION OF EDUCATION FAIRS

Ukraine

Georgia

Azerbaijan

Turkey

Belarus



COLLECTING LEADS DURING EDUCATION FAIRS/EVENTS



VISITS AT PARTNER INSTITUTIONS

Å Visits are coordinated with participation in 

exhibitions.

Å Cooperation in double diploma/joint degree 

programs. 

Å Participation in other projects and activities.



INTERNET CHANNELS

Å Studyportals

Å Keystone (masterstudies)

Å Educations.com

Å studyinlithuania.lt

Å studylink.co.uk

Å studyadvisory.org

Å usis.me

Å educartis.com

Å Wikipedia (in different 
languages)



SOCIAL MEDIA

ÅFB (MykolasRomerisUniversity)

ÅFBgroup (International students at MRU)

ÅLinkedIn Mykolas Romeris University

ÅvKontakte

ÅTwitter

ÅInstagram 

ÅYoutube

ÅWebinars (NEW!)

https://www.facebook.com/MykolasRomerisUniversity
https://vk.com/mykolasromerisuniversity


RECRUITMENT AGENTS

Å Providing of the information;

Å Help in Admissions;

Å Education fairs, seminars, presentations.



STUDENT AMBASSADORS

First hand information on application, studies, life on

campus and Lithuania. 



WHERE APPLICANTS FIND INFORMATION ABOUT OUR 

UNIVERSITY?

According to Google Analytic foreign visitors 
during the period from 2017 Jan to Sep came 
from 497 different Source/Medium



SPECIAL FIELD IN THE APPLICATION FORM



ADDING TRACKING CODES

Tracking codes created by the Marketing Department on the On-line 
Admission platform to recognize applicants



TRACKERS ON APPLICATIONS



TRACKERS ON REPORTS

Trackers helps us to measure:
Å efficiency of on-line advertising campaigns,  data bases, social media 

usage;
Å international students recruitment agents and international student 

ambassadors performance;
Å outcome of education fairs.


